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IT"S MORE THAN JUST A FESTIVAL

't's a celepration of
passion, knowledge,
and the unitying love
for food and drinks.




WHO ARE WEEKEND FOOD FESTIVAL ATTENDEES?

FESTIVAL ATTENDEES / Broj posjetitelja * 2500 REGISTRED FESTIVAL ATEENDES (B2B)

®* FREE ENTRANCE B2C

® Culinary professionals - chefs, pastry chefs,

3000 culinary students
* F&B Managers
2500 ®* Food manufacturers and producers
5000 ® Restaurant and hotel owners
* Wine makers and distributors
1500 ® Spirit experts and distributors
® Ho-Re-Ca industry
1000 * F&B, FMCG industry
500 ® Retail industry
* Food and drinks enthusiasts / foodies
@] ® Food and drinks journalists & bloggers
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WEEKEND FOOD FESTIVAL
2024 |\ NUMBERS

+ 2,500 visitors over three festival days
+ 140 sponsors, partners, and friends

+ 95 cxhibitors: HoReCa, gastronomy, industry, wine oil, coffee...

+ 60 speakers

+ 40 accredited regional media

+ 40 |ecturesand panel discussions

+ 40 Croatian, regional, and world chefs

+ 18 masterclasses and show cooking sessions
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Rangite! Zone

b (N

A return to local values through
sustainability and tradition

RANGITE! is a special zone within the
Weekend Food Festival in Rovinj that
brings to life the rich history, local customs,
products, and gourmet traditions of the
city.

Inspired by local legends and cultural
heritage, RANGITE! emphasizes
sustainability, creativity, and a return to the
authentic values of Rovinj.

This concept, designed by Maistra,
celebrates authentic Rovinj and Istrian
cuisine through the interpretation of local
products and recipes, creating a uniqgue
gourmet experience in the spirit of
sustainable tourism.
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WEEKEND KITCHEN
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WEEKEND

FOOD
PR ACTIVITIES =
MEDIA PARTNERS: NUMBER AND VALUE OF PUBLICATIONS ACCORDING TO THE TYPE OF MEDIA

Nova TV - Pun Kufer, In Magazin

Hanza mediji - Dobra hrana, Jutarniji list
Vino & Fino - Srbija

Diplomacy & commerce - Srbija, Hrvatska 366913
Ja TRGOVAC
24 sata gastro
Journal.hr
Journal.si
Journal.rs
HoReCa Pro

418 j ? E?

Novi list Ukupno Portali Tisak Y Radio
Glas Istre

Index.hr Calculation of the value of media announcements: Presscut.hr




VALUE OF MEDIA ANNOUNCEMENTS

Nmb of announcements Value €
372 136.992
115.492
114.352
77
366.913

Calculation of the value of media announcements: Presscut.hr
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Poteo 3. Weekend Food Festival u Rovinju: Ove godine nag na lokalnoj g it svjetski FESTIVAL

priznatih kulinarskih talenata

Danas je u Rovinju poeo Weekend Food Fest yia5n o ie pokazati Sto imamo
je ove godine regionalno orijentiran i > dati svijetu
mozemo dati svije

U dva dana manilestacija istite
vainost gastro | eno scene kroz
pane diskusije, predavanja,
showcooking radionice i
masterclassove, a ovogodiinje
izdanje donosi i novitete, poput
Weekend Food Marketa

oy . ooty Wy vrodogt et

Opsjednuti smo burgerima i jelima
iz Azije, a Zagreb se pretvara u fritezu

Lo tmasno lamtastiine domady
gastronomiju i jedsake takve
namirnsce, 800 smo opsednuts
rapadon | istokom, istakmda jo
Vesna Miletic, viasaica | chetica
pormatoy zagrebal kog restorana Tal

Dobra Hrana - Lani brutalno iskreni Skoko, ove
godine Vesna Mileti¢: ""Zagreb se pretvara u jednu
veliku fritezu"

Rowing je i ove godine do 21, trmvija domacin Weekend Food Festivala, kojemu su ovoga fokusu dormadi chefov,
restorani, teme, fesenja i problemi. Medu prvim panelinn koi su odrzn ma ovogodgnjem txdanju WFF-a bio je i onaj koji
je vodio Petar Stefinié pod nazivom "Gastronomska scema ide nizbrdo”™ u kojoj su Vesna Miletié ispred mprebatkog

. e restorama Tad, Hrvoje Zirojevid spred spliskog restorama Dvor | David Skoke spred konobe Batelina u Banjolinm
Prisustvoralismo panchs "Gastronoerska soena ide nizbedo™ Vesne Mikti, Davida Skoke i Hrvoja Zirojevita ovorll zadto gnorrmo vicnost dobrh radiciorabnih iehnika i restorana, u kojoj smo B jesoo B dobr kao $to nslno
(ili ipak rsmo)...

i janjetini s bizima

o Zagreb se pretvara u jednu velku fitear lako mamo fintastitnu domadu gastronomiju,. ko imamo jednake takve rammice,
silno s opsjedruti zipadom i stokom, burgerin, sve vise i jelimn s istoka Azile. Pomodni s, a ne vidimo da upravo mi

LAVOURS
° im0 jedine od mjbolih pretpostavki za istinski whunsku, axtohtonu gastronomiu

‘S" RIA Odrah m podetku Skoko se referimo m prodlogodini panel koji je Jedan ra jedan” oo sa Stefiricem, a koji je podigwo
weliku praginu (o kojem modete Sitat ovde) rekandi kako mu je biko krivo $to je pritom bio tolko skren, otvoren i pomalo,
Vo su smzno i sugestivio, m panchs “Gastronomska scema ide nizbrdo” ongunziranog u okvins ovogodiSriieg iadanga kako je rekao - brutakn

Weekend Food Festival koji se tradicionalno odrZzava u rovingskoj Fabrici, odjekmde mjedi Vesne Mietié, vissnice i chefice

omienog zgrebackog restorarm Tad




WEEKEND

ADVERTISING - GO2DIGITAL FESTIVAL

OVERALL
IMPRESSION:

4.532.371

TOTAL ACTIVE
VIEWERS:

847.966

WEEKEND WEEKEND WEEKEND|
FOOD FOOD FOOD z
FESTIVAL FESTIVAL FESTIVAL

DIGITAL OUTDOOR
CITYLIGHT LARGE AREAS

OVERALL TOTAL NUMBER OF
IMPRESSION: VEHICLES:

2.382.642 2.149.729




¢ —— © WEEKEND
FOOD

2380 FESTIVAL
INSTAGRAM FACEBOOK 0=
PUBLISHED POSTS POSTS: 121 i B
(post + reel): 121 -~
NEW FOLLOWERS: 248 = “
STORIES: 396 o
POST REACH: 51,8 k I——
NEW FOLLOWERS: 660 :
POST ENGAGEMENT: A¥Ne " @
ACCOUNTS REACHED: 510 (+289,3%) & Q ©_§
424 K (+893%) : .
ACCOUNTS ENGAGED: i e— s e 0 P
2350 (+'|89%) Interakcije 5 objavama 5183
Stets, e . .
TOTAL FOLLOWERS: . -
7.685 (+9,3%) ———
POST REACH: Gom— . Y
4249 K (+893,4%) : =
POST ENGAGEMENT: e g ' R
6,1 K (+402,9%) . = - A ‘
}o Q o O
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